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TOP 10 BEST SELLING RETAIL PRODUCTS

HTTPS://WWW.YOUTUBE.COM/WATCH?V=RYWAQ-TBOZO

Top 10 Best-Selling Retail Products
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https://www.youtube.com/watch?v=rYwAQ-tboz0
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SALES STATISTICS

48% OF SALES PEOPLE NEVER FOLLOW UP WITH A PROSPECT
25% OF SALES PEOPLE MAKE A SECOND CONTACT AND STOP
12% OF SALES PEOPLE ONLY MAKE THREE CONTACTS AND STOP
ONLY 10% OF SALES PEOPLE MAKE MORE THAN THREE CONTACTS

2% OF SALES ARE MADE ON THE FIRST CONTACT

3% OF SALES ARE MADE ON THE SECOND CONTACT

9% OF SALES ARE MADE ON THE THIRD CONTACT

10% OF SALES ARE MADE ON THE FOURTH CONTACT

80% OF SALES ARE MADE ON THE FIFTH TO TWELFTH CONTACT

STEPS OF A SALE

Approach the customer.
Determine the need.
Present the product.
Overcome objections.

Close the sale.
Perform suggestion selling.
7. Build relationships.

o e L S A R

CUSTOMER DECISION MAKING TO PURCHASE

x Previous experience with product/company.

x Frequency of purchasing product.

x Amount of information necessary to make a wise
decision.

% Importance of purchase to customer.

% Risk involved with purchase.

x Time constraints for making the decision to purchase.




11/3/2015

Problem solve
quickly to
make the sale

Possess good
communication
skills

Are
always
honest
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HTTPS://WWW.YOUTUBE.COM/WATCH?V=Y2JYJFCP1AS
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https://www.youtube.com/watch?v=Y2jyjfcp1as

